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YIAH is a modern personal-care brand dedicated to 
redefining intimate garment care through science, elegance, 
and uncompromising gentleness. The brand creates elegant, 
effective personal-care solutions designed to enhance daily 
hygiene rituals with gentleness, safety, and sophistication. 



Our flagship product - a delicate underwear wash , 
addresses a long-overlooked need in households by offering 
a pH-balanced, fabric-safe alternative to regular detergents. 
This product introduces the brand’s philosophy: care that is 
thoughtful, refined, and mindful of the body's most sensitive 
areas. 



YIAH’s vision extends far beyond its first product. The brand 
is structured to evolve into a full ecosystem of personal-care 
essentials crafted with the same standard of elegance, 
science, and intentional care.

Executive Summary
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YIAH was created to solve a familiar everyday challenge: 
traditional soaps and detergents are formulated for general 
household cleaning, not for delicate garments that come into 
close contact with sensitive parts of the body. 



This often leads to irritation, discomfort, fabric damage, and 
disrupted hygiene routines.



This insight inspired YIAH’s first product — a gentle, pH-
balanced wash for underwear and intimate garments. It 
reflects YIAH’s ethos: designing personal-care products that 
complement the body, support wellbeing, and elevate the 
small rituals that define daily life.



The brand’s journey expands beyond garment-related care. 
YIAH aims to build a portfolio of personal-care innovations 
that simplify routines, protect the body, and bring refinement 
to essentials people use every day.

Brand Story

To become a globally trusted name in refined 
personal care, offering products that combine 
safety, simplicity, and sophistication.

To deliver thoughtful, science-backed personal-
care solutions that elevate hygiene, protect the 
body, and bring elegance and intentionality to 
everyday routines.

Vision

Mission
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Core Values

Every formulation, ingredient, 
and design choice serves a 
meaningful purpose.

Products crafted to respect the 
body and protect the garments 
closest to it.

Transparent, pH-balanced 
formulations without harsh 
chemicals.

A premium aesthetic that 
enhances the user experience.

Constant development of new 
solutions to meet evolving 
personal-care needs.

IntentionalityGentleness

Integrity

Elegance

Innovation
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Product Portfolio
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A pH-balanced, dermatologically considerate wash 
formulated for underwear, lingerie, intimate 
garments, and sensitive fabrics without causing 
irritation.

Free from harsh chemicals.

Gentle on the skin and on fabrics.

Supports comfort, hygiene, and garment longevity 
Available in multiple scent profiles with clear 
fragrance compositions (FDA compliant).

Reflecting its broader personal-care identity, YIAH’s 
future innovations may include:



Reusable and disposable period panties

Period care essentials

Intimate wash

Gentle laundry solution for babies and individuals 
with sensitive skin

These future expansions reinforce the message that , YIAH is a 
personal-care brand not limited to garment care , but grounded 
in thoughtful solutions for daily wellbeing.

Delicate Underwear Wash 
(Flagship Product)

Delicate Underwear Wash 
(Flagship Product)



Scientific & Health Positioning

Regular detergents do not consider the delicate microbiome 
and pH of intimate areas. While they do not directly cause 
cervical cancer, they can:

YIAH offers a safer alternative: pH-balanced, free from harsh 
chemicals, and intentionally crafted to support a healthier 
garment-to-skin relationship.

Disrupt pH balance

Cause repeated irritation or infections

Increase vulnerability to HPV

Lead to chronic inflammation
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Target Market

YIAH is not limited by age. Anyone who washes underwear from pre-
teens to adults benefits from a gentler, safer, more intentional 
approach to personal-care routines.

Individuals of all ages

Health-conscious consumers

Beauty and wellness businesses

Households seeking safer alternatives to detergents

Parents purchasing for their children to gently introduce them to 
proper grooming habits and personal hygiene in a safe thoughtful 
way 

The audience includes:
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Market Opportunity

Consumers are increasingly demanding personal-care 
products that:

YIAH introduces innovation into a space where daily habits 
have not evolved with modern wellness standards.

Are safer and less irritating

Match modern hygiene expectations

Provide specialized solutions instead of one-
size-fits-all

Fit into refined lifestyle routines
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Distribution Strategy

YIAH will be available across:

Hair salons

Spas

E-commerce platforms

Nail salons

Pharmacies

Lash studios

Select retail partners
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These environments reach high volumes of the 
brand’s core users and create trusted purchasing 
moments.



Collaboration Strategy

The brand will collaborate with:

Gynecologists and healthcare practitioners

Beauty and personal-care influencers

Wellness educators

Hospitality and spa brands
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These partnerships reinforce credibility and deepen 
consumer understanding of the need for gentle 
garment and personal-care practices.



Brand Aesthetic & Packaging

YIAH’s design language is elegant, minimal, modern, and premium. 
Key details include:

The result is a refreshing, elevated aesthetic that stands out on 
shelves and in digital spaces.
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Cylindrical bottle
 

White pump head with a rose gold band
 

Subtle 3D impression on the bottle
 

Neutrals , white, and rose gold color palette
 

Clean, refined typography
 

Clear fragrance composition on all variants



Production & Logistics

Manufacturing prioritizes:

All operational processes are intentionally designed to support 
seamless scalability across markets, ensuring consistency, quality 
and adaptability as the brand grows.
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High-quality ingredients
 

Consistent formulation
 

Durable, premium packaging
 

Efficient and timely logistics and inventory forecasting.



Competitive Advantage
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Category innovation in personal-care hygiene
 

Premium branding with global appeal
 

Strong health and safety narrative
 

Wide age applicability
 

Multi-channel distribution
 

Expandable product ecosystem
 

Strong alignment with modern wellness culture



Scalability & Growth

YIAH is positioned for local and international expansion through:
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Universal relevance
 

Elegant branding
 

Versatile product lines
 

Strong education-based marketing
 

Appealing placement in beauty, wellness, and household sectors



Governance & Leadership The brand is built on structured systems for quality control, 
compliance, brand management, finance, marketing, partnerships, 
and customer experience. YIAH operates with long-term 
sustainability and excellence at its core.
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Thank
You!

Email

info@dvcholdings.co

Website

www.dvcholdings.co

Phone

055 7024 616


